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Elica Group

4

The world's leading manufacturer of kitchen extraction systems.
European leader in the manufacture of electric motors.

LISTED ON THE STOCK EXCHANGE SINCE 2006 - STAR SEGMENT

Legal Entities

14

Sales 2025

псм Ƴƭƴ ϵ

AdjEBITDA 2025

ну Ƴƭƴ ϵ

Production sites

7

Employees

2.400

Cooking & Motors

2 Divisions



Elica Group revenues 2025breakdown
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COOKING
орт aϵ

- OEM
EMEA & APAC

h9aΥ пт aϵ ό67%)
BRAND: 23aϵ όоо҈ύ

h9aΥ тп aϵ ό30%)
.w!b5Υ мтн aϵ ό70%)

ннa ϵ
6%муa ϵ

5%

нпсa ϵ
69%

- OEM

AMERICAS

тлa ϵ
20%

22%

78%

мло aϵ

орт aϵ

Cooking

Motors
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Governance & Shareholder ID
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FAN 
(Casoli Family Holding)

52,8%

23,2%

16,3%

7,4%

TIP
(Tamburi Investments Partners)

Treasury Shares

Free Float

63.322.800 Ordinary Shares

GOVERNANCE SHAREHOLDER STRUCTURE



Vision & Strategic Priorities
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01

NAVIGATE GEOPOLITICAL & 

MARKET UNCERTAINTY

Strenghthenresilenceand 

adaptabilityin a rapidlychanging

environment.

02

LEAN & SHORT 

ORGANIZATION

Simplifythe structure, reduce 

organizationallayersand clarify

accountability.

03

ACCELERATE DECISION 

MAKING

Reduce decisiontime and empower

faster, smarterexecution

04

BUSINESS 

ROADMAP

Strategic blueprint that aligns long-

term objectives, and visualizes the 

necessary steps for sustainable 

growth

05

CASH-ORIENTED 

EXECUTION

Maximizecash generation, optimize

working capital and prioritizeCapex 

basedon valuecreationand 

expectedreturns.

SIMPLER. FASTER. DISCIPLINED.



Market environment02



MARKET ENVIRONMENT: 

ÅEMEA
ÅNORTH AMERICA
ÅMOTORS



Europe: Industry Shipments & Value 
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Market Size (2025): 

6,4 M units

EUROPE 22 - SOURCE: GFK, ELICA GROUP ESTIMATES.

Cooker hoods &
Aspiration hobs

2025 2026

Market Size (2025): 

нΣт . ϵ

Cooker hoods &
Aspiration hobs
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Change % vs LY

Å Cooker Hoods: 2026 slightly negative 
industry shipment most pronounced in the 
western European countries 

Å Aspiration hobs: double-digit units growth

Å Cooker Hoods: Q1 2026 Price/Mix erosion by 
-6,2%; -2,3% in Q2 2026

Å Aspiration hobs: Q1 2026 Price/Mix erosion 
by -8,3%; -7,4% in Q2 2026



Persisting high promotional environment 

EUROPE 22 (Excluding Russia); SOURCE: GFK, ELICA GROUP ESTIMATES.
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2025-2026 AVERAGE PRICE TREND IN EUROPE (ExcludingRussia)

Delta vs LY

2025

-4,6%

Kitchen hoods

-4,6% Delta vs LY

Extractor hobs

-2,6%

-4,1%

-4,1%

-4,8%

-5,0% -8,0%

2026

Q2

-6,2% -8,3%

-2,3%

Q1 Q2 Q3 Q4 Q1

-7,4%

2025

Q2Q1 Q2 Q3 Q4 Q1

2026



Europe 27 Consumer Climate ςApril 2026
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Source: GfK Euro Climate powered by NIM, cofunded by EU Commission | April 2026

EU total - 8.5
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THE INDEX OF CONSUMER SENTIMENT

North America: U.S. Market
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* University of Michigan Consumer Sentiment Index

U.S. CONSUMER SENTIMENT INDEX* 30 Years Mortagerates 

Consumer Sentiment index lowest in the history combined with high mortagerates

Sept. 2026



North America: Industry Shipments 
Volume Data Change % vs LY
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Ventilation

SOURCE AHAM (Association of Home Appliance Manufacturers)

Å From H2 2025 ventilation sell-in units declined double-
digit

Å 2026 started with the same negative trend with the 
decline most pronounced in February and March

Å Uncertainty environment , and renewed inflation 
trend and FED expected further interest rates increase, 
weighed on consumer confidence. In this scenario 
Home Appliance Manufacturers are compelled to 
undertake destocking actions 



Motors Heating: Industry Shipments

Source: EHI ςEuropean Heating Industry, only domestic boilers

Countries: Germany, Italy, Netherlands, UK, France, Spain, Poland, Belgium
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Organization and Decision Making02
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LEAN & SHORT ORGANIZATION TO ACCELERATE 

DECISION MAKING

ÅLeanerorganizationalstructureto drive fasterdecisionsand sharperfocus 

ÅCloserintegrationbetweenstrategicdirectionand operationalbusiness execution

ÅGreater organizationalagilityto respondto evolvingmarket dynamics 

SIMPLER. FASTER.



COOKING ROADMAP03.1
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COOKING 
LHOV, Ovens, Inductions hobs, Wine cellars

«BOOTS ON THE GROUND» 
GO DIRECT in NORTH AMERICA 

NEW BRAND 
IDENTITY

Strategic PillarsFor Growth

«BOOTS ON THE GROUND» 
GO DIRECT in EUROPE

Transformation into a Branded Cooking Company while maintaining leadership in ventilation



Direction is Right: Cooking Brand Sales Growth

2025 REVENUE SHARE COOKING RANGE TREND 2023-2025

Cooking & BI 
6,7%

Asp. Hobs 
22%

C. Hoods
71,3%

20

6,7%Category ϵa Dvs. PY

C. Hoods 153,3 (4,7)

Asp. Hobs 47,7 +0,4

Cooking & BI 14,0 +7,3

BRAND TOT 215,0 +3,0

2025 BRAND REVENUES

FY 2025FY 2024FY 2023



North America main priorities

ÅELICA isa premium brand operatingthroughpremium retail 
channels

ÅBecomea premium cookingspecialistwith a multi-product, 
multi-brand portfolio 

ÅExpandand strengthenour product offering

ÅDirectlyownedand manageddistributionΥ άōƻƻǘǎ ƻƴ ǘƘŜ 
ƎǊƻǳƴŘέ approach

ÅM&A asan acceleratorfor growth: product expansion(e.g. 
range cookers )

21
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-

1.3

2.2

2023 2024 2025Range Cookers

aϵ

Direct Distribution and Product Expansion into Range Cookers the X Factor

North America Brand Strategy

6
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20

26

2019 2023 2024 2025
{ŀƭŜǎ aϵ



EMEA & APAC main priorities

ÁCOOKING TRANSFORMATION

ÁPRESERVE OUR  EUROPEAN LEADERSHIP IN COOKER 
HOODS MARKET

ÁSEIZE COMMERCIAL DISTRIBUTION OPPORTUNITIES 
TO DRIVE THE GROWTH EVEN THROUGH M&A

23



ELICA| Cooking Transformation

24

Hoods

мфтлΧ

Hoods Asp. Hobs

LHOV

OvensInd. hobs Wine CoolersHoods Asp. Hobs

2023

OvensInd. hobs Wine CoolersHoods Asp. Hobs

2024

2016

LHOVOvensInd. hobs Wine CoolersHoods Asp. Hobs

2026

9ƭƛŎŀΩǎ LƴŘΦ Ƙƻōǎ

Products MAKE Products BUY

Launch@ SdM24

Launch@ SdM26 

Microwaves

Cooking Transformation is a path through new products platforms



Another strategic step in the world of cooking

Elica presents ID Technology, its first line of induction hobs featuring proprietary technology.
! ǎŎŀƭŀōƭŜ ǇƭŀǘŦƻǊƳ ŘŜǎƛƎƴŜŘ ǘƻ ǎǳǇǇƻǊǘ 9ƭƛŎŀΩǎ innovation journey.

25



Elica strengthens its leadership in the extractor systems 

sector
TheKub, the 10-in-one solution.



Investing in Product Experience & Display
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2026
September

New Showroom in the HQ, Fabriano Italy



Our focus: Build New Distribution Opportunities
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2024
July

2024
November

New branch in the Netherlands New Showroom & Sales Office in Germany
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MOTORS ROADMAP03.2



Future is High Efficiency & Noiseless BLDC
electronically controlled permanent magnet motors
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New Opportunities
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EXPECTED START OF PRODUCTION
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HIGHLIGHTS H1 2026 RESULTS



Highlights 2026
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Brandresilient but persistentOEMAmericasweakness
Á Cooking: Strong branded salesgrowth in North Americaand resilient performancein

EMEA,despitegeopoliticaluncertainty, confirm the effectivenessof the DǊƻǳǇΩǎstrategy

andpartiallyoffsetweakmarketdemandandcustomerdestockingin OEMAmericas.

Á Motors: phase-out of the ovensandventilationbusinessesimpactingvolumes.

ResilientMarginsDespiteLower Volumes
Á Operating marginsremainedbroadlyresilientdespitelower volumes, supportedby 

disciplinedcost management, industrial flexibility, and ongoingactions to alignproduction 

capacitywith currentdemand levels.

Investments and seasonalityshapenet debt
Á Net financialposition atснΣт aϵΣ mainlyreflectingCapex dynamics

Á Leverage at 2.7x

Á bŜǿ мнл aϵ ŦƛƴŀƴŎƛƴƎ ŀƎǊŜŜƳŜƴǘ όsignedat the end of June 2026)  confirmingstrong 

support from the DǊƻǳǇΩǎbanking partners for our growth

Marginsremainresilient, while macro concerns persist

-мсΣр aϵ
-5,8% organic(-6,9%) 

ммнΣо aϵ
NET SALES YoY CHANGE

2,7aϵ
2,4%

EBIT ADJ

+лΣс aϵ
+0,6pts

YoY CHANGE

-уΣф aϵ
-6,9% organic(-7,4%)

NFP

-уΣу aϵ
YoY CHANGE

όснΣтύ aϵ
Leverage Adj: 2,7x

нноΣр aϵ
NET SALES YoY CHANGE

3,2aϵ
1,4%

EBIT ADJ

-aϵ
+0,1pts

YoY CHANGE

Q2 H1

H1 2026  Results



Sales Key Drivers

34H1 2026  Results

121,2

Q2 2025
Net Sales

Organic Currency
Q2 2026
Net Sales

112,3

-8,3

-0,6

aϵ

-6,9%
-0,5%

-8,9aϵ -7,4%

ÁOEM America destocking and FX negatively impact Cooking sales.
ÁBrand Sales Americas and EMEA positive contribution vs LY
ÁDemand weakness still persisting in both Cooking and Motors business, the last also impacted by phase-out

Q2 H1

240,0

H1 2025
Net Sales

Organic Currency
H1 2026
Net Sales

223,5

-14,0

-2,5

aϵ

-5,8%
-1,1%

-16,5aϵ -6,9%



Sales by Business

35H1 2026  Results

Q2

H1 2025 54,6 185,4 240,0

Currency -
-%

-2,5
-1,4%

-2,5
-1,1%

ORGANIC Growth -6,5
-11,9%

-7,5
-4,0%

-14,0
-5,8%

YoY Change -6,5
-12,0%

-10,0
-5,4%

-16,5
-6,9%

H1 2026 48,0 175,4 223,5

H1

21%

79%

Motors

Cooking

Motors Cooking

Q2 2025 27,0 94,2 121,2

Currency -
-%

-0,6
-0,7%

-0,6
-0,5%

ORGANIC Growth -3,8
-14,0%

-4,5
-4,8%

-8,3
-6,8%

YoY Change -3,8
-14,0%

-5,1
-5,5%

-8,9
-7,4%

Q2 2026 23,2 89,1 112,3

21%

79%

Motors

Cooking

Motors Cooking



Net Financial Position
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H1 2026  Results

Á 5MúOpening Balance delta driven by strategic project carried on

LY (Steel, Motor plant, China, Share Buyback)

Á Operating FCFwas affected by the accelerationof strategicinvestments
supporting cost competitiveness and the Cooking transformation,
together with a slightly lower EBITDA,while working capital remained
supportive.

Å мΣнaϵ ǇƻǎƛǘƛǾŜ aϧ! LƳǇŀŎǘΥ 

ÅҌ нΣнaϵ  9ƭƛŎŀ .t LƴŘƛŀ ŎŀǎƘ-in
Å-мΣлaϵ ƭŀǎǘ ǘǊŀƴŎƘŜ /Ƙƛƴŀ ŎŀǎƘ-out

86 91 95 95
87

93 97

Dec ' 24 Mar '25 June '25 Sept '25 Dec '25 Mar '26 June '26

Inventory Trend

ϵa H1 2026 H1 2025 % VAR

OPENING NFP (68,8) (57,0) (11,8)

IFRS 16 EFFECT 16,6 10,2 6,4

OPENING NFP - Net of IFRS 16 (52,2) (46,8) (5,4)

OPERATING CASH FLOW 6,8 7,2 (0,4)

(*) CAPEX (8,0) (4,6) (3,4)

TAXES (1,3) (0,9) (0,5)

OPERATING FCF (2,5) 1,7 (4,2)

% SALES -0,6% 0,4%

BUY BACK 0,0 (0,5) 0,5

NET M&A CASH OUTFLOW 1,2 0,0 1,2

DIVIDEND & FINANCIAL ITEMS (4,2) (4,2) (0,0)

OTHER NRI (5,0) (4,2) (0,7)

(8,0) (8,9) 0,9

CLOSING NFP - Net of IFRS 16 (62,7) (53,9) (8,8)

LEVERAGE - (NFP/EBITDA) 2,7* 2,1

* NFP/EBITDA Adj



CLOSING REMARKS



3-5 Years Outlook
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OUR STRENGHTS

Ҕ рлл aϵ
REVENUES

> 6%
ADJ EBIT

< 0,5 x
LEVERAGE

Group

DISCIPLINED. 

01 Strong Brand Reputation, Long term Customer Trust & Salesforce GEO presence

02 Innovative Products (Design & Technology)

03 FlexibleIndustrial Footprint (IT, PL, MEX)

04 Re-Sized Cost Base & Successful Cost Reduction Track Record



Upside potential: M&A

²ƘŀǘΩǎ ƴŜȄǘΚ

2021
July

Acquisition of EMC in the  motors 

business, becoming a leader in the 

ventilation segment

Acquisition of the remaining 40% of 

the share capital, and therefore, the 

equity investments held by Elica 

within AirForce rise to 100%

2022
July

!Ŏǉǳƛǎƛǘƛƻƴ ƻŦ ну҈ ƻŦ {ǘŜŜƭΩǎ ǎƘŀǊŜ 

capital 

2025
Nov

«BOOTS ON THE 
GROUND»

2023
July & November

SEA start-up and Acquisition of AG 

International

Acquisition of AXiair, a Dutch 

distributor boasting over 20 years 

of experience in the reference 

industry

2024
July

ELICA NETHERLAND

M&A aligned with business priorities and disciplined by cash generation

39



Disclaimer
Thispresentationmaycontainforwards-lookinginformationandstatementsaboutElicaS.p.A. andits Group.

Forward-lookingstatementsarestatementsthat arenot historicalfacts.
Thesestatementsinclude financialprojectionsand estimatesand their underlyingassumptions,statementsregarding
plans,objectivesand expectationswith respectto future operations,productsand services,and statementsregarding
future performance.

Althoughthe managementof ElicaS.p.A. believesthat the expectationsreflectedin suchforward-lookingstatementsare
reasonable,investorsandholdersof Elicaarecautionedthat forward-lookinginformationandstatementsaresubjectto
variousriskanduncertainties,manyof whicharedifficult to predict andgenerallybeyondthe control of ElicaS.p.A.; that
couldcauseactualresultsanddevelopmentsto differ materiallyfrom thoseexpressedin, or impliedor projectedby, the
forward-lookingstatements.

Theserisksanduncertaintiesinclude,but arenot limited to, thosecontainedin this presentation.

Exceptas required by applicablelaw, ElicaS.p.A. does not undertake any obligation to update any forward-looking
informationor statements


