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Highlights O1

Margins remain resilient, while macro concerns persist

Business environment still uncertainty, Positive Dynamics
NET SALES YoY CHANGE

Brand Sales
111!2 M€ -7!6 M€ A Cooking Division: keep growing brand sales in North America, good brand sales in
-6,4% (-4,8% organic) EMEA despite Middle-East conflict. OEM headwinds in Americas driven by significant
market decline and destocking activities
A Motor Division: ventilation phase-out, with neutral impact on margins
Negative volumes and Projects Execution impacting
EBIT ADJ YoY CHANGE margins: priority remains Mid-Term
- A Negati EM vol i tin A i tially offset I it
0,5 M€ 0,6 M€ eglallve OEM volumes impact in America partially offset by recovery plan and capacity
0,4% -0,5 pts re-sizing

A Confirmed Investments plan in Cooking transformation combined with discipline on cost

management

Debt Profile driven by seasonality dynamics
NFP YoY CHANGE A B5M£ delta Opening Balance due to strategic projects executed LY

(57,6) M € -1 0,6 M€ A Negative impact Q1 NWC seasonality recovering in H2

A Capexincreased focused on cost competitiveness and new projects
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Europe: Industry Shipments

Volume Data Change % vs LY
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Persisting high promotional environment

2024-2025-2026 AVERAGE PRICE TREND IN EUROPE (Excluding Russia)

Kitchen hoods

Deltavs LY

-1,5% -3,2%

2024 2025 2026

Jan

o) Q2 Q3 Q4 Q1 Q2 Q3 Q4 rep2e

EUROPE 22 (Excluding Russia); SOURCE: GFK, ELICA GROUP ESTIMATES.

Extractor hobs
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North America: Industry Shipments
Volume Data Change % vs LY

Cooking (*)

Ventilation

FY 2024 Q12025 Q22025 Q32025 Q42025 Q12026 FY2024 Q12025 Q22025 Q32025 Q42025 Q12026
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(*) Cooking Excluding Microwaves

SOURCE AHAM (Association of Home Appliance Manufacturers)
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Motor Division: Heating Industry Trend

Thousand Units

Source: EHI - European Heating Industry
Countries: Germany, Italy, Netherlands, UK, France, Spain
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Boilers Sales in Europe

QM Q2 Q@3 Q4 Q1 Q2 Q@ Q4 Q1 Q2 Q3 Q4 Q@ Q2 Q3 Q4
'22 22 22 22 23 23 23 23 24 24 24 24 25 25 25 25

Var. vs PY “14% -22% -10% -5% -2% -14% -14% -9%
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Sales Key Drivers & Regional Overview

Sales by Business

Sales Key Drivers

-7,6 M€ -6,4%
118,8 i
-5,7 v
-1,9 11,2
-4,8%
-1,6%
M€
Q12025 . Q12026
Net Sales Organic Currency Net Sales

OEM America destocking and FX negatively impact Cooking
sales.

EMEA region demand weakness still persisting in both Cooking
and Motor business, the last also impacted by phase-out already
planned
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’f&: m Motors
=

777 Cooking
=
78%
I-(&, Motors Cooking o ellca

Q12025 27,6 91,2 118,8
Currency - -1,9 -1,9
-% -2,1% -1,6%
ORGANIC Growth “2,7 30 -5,7
-9,9% -3,3% -4,8%
YoY Change -2,7 -4,9 -7,6
-9,9% -5,3% -6,4%
Q12026 24,8 86,4 m,2
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Cooking Sales by Region & by brand

Cooking Sales by Region

Cooking Sales by brand*

® Americas
Asia Brand
68%
75%
Americas Emea Asia Cooking '# OEM Brand Cooking #’
- = N I— - =
Q12025 19,0 64,3 7,9 9,2 Q12025* 31,3 60,0 91,2
Currency 1,2 +0,1 -0,8 -1,9 Currency -0,6 1,3 -1,9
-6,4% +0,2% -10,1% -2,1% -2,0% -2,1% -2,1%
ORGANIC Growth -3,4 +1,0 -0,6 -3,0 ORGANIC Growth -3, +0,1 -3,0
-17,8% +1,5% -7,3% -3,3% -9,9% +0,2% -3,3%
YoY Change -4,6 +1,1 1,4 4,9 YoY Change -3,7 -1,1 4.9
-24,2% H,7% 17,4% -5,3% -1,9% -1,9% -5,3%
Q12026 14,4 65,4 6,6 86,4 Q12026 27,5 58,8 86,4
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From the Ventilation Leader towards a Brand Cooking company...

Q12026 BRAND Sales* Worldwide
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* Finished Product only

VENTILATION
+0,5
-2,2

+2,5 M€

Cooker Hoods Asp. Hobs
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Ind. Hobs LHOV Range Cookers Fridges Wine Cooler Ovens

~7% (3,6 M€)

m Cooker Hoods

Asp. Hobs

Q1 2026
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Americas Sales Highlights

Americas Cooking Sales

OEM
o
m Brand S
€M Q12026 VAR vs 2025 Organic Growth*
BRAND 6,2 +0,2 +3% +0,8 +14%
OEM 8,3 -4,8 -37% -4,2 -32%
Total _ 210 _ _1Q0
Tl 14,4 46 -24% -3,4 -18%

* Excluding FX
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Brand sales continues the Double-digit growth thanks the
new distribution strategy implemented in the region with
new product launches and a wider product range:

Hobs: Standard

and Aspirations RANGE COOKERS

WINE COOLER 13

FRIDGE
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SALONE DEL MOBILE
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Where Cooking has no Borders



Elica @Salone del Mobile 2026

The stand conveys the
strength of an international
company and its ongoing
drive toward the future .
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Another strategic step in the world
of cooking.

Elica presents ID Technology, its first line of induction hobs featuring proprietary technology.
A scalable platform designed to support Elica’s innovation journey.

(*) = &5
TIMER COOK  LOCK
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The widest range of aspiration hobs
on the market continues to evolve.

SUIT Sis born: the new platform in the NikolaTesla range.
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A complete Cooking Range.

Elica presents Matt Black, the widest range with a matte black finish.
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Elica strengthens its leadership In
the extractor systems sector.

TheKub, the 10-in-one solution.
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CHANGES vs. PRIOR YEAR

€M Q12026 Q12025 VAR % VAR o1

NET SALES m,2 18,8 (7.6) (6,4)% VOLUME .
PRICE / MIX N

ADJUSTED EBITDA 6,2 7,0 (0.8) (12,1)%

| INVESTMENT COOKING ]

% NET SALES 5,5% 5,9% -40 bps TRANSFORMATION

ADJUSTED EBIT 0,5 11 (0,6) (52,7)% INFLATION/COST TAKEOUT +

% NET SALES 0,4% 0,9% -50 bps CURRENCY -
D&A

REPORTED EBIT (2,0) 0.8 (2.8) a. ADJ EBIT 0,6

% NET SALES (1,8)% 0,7% -250 bps NRI --

PBT (3,79 0,7 (3,0) n.a. FINANCIAL COSTS

% NET SALES (3.4)% (0,6)% -280 bps COMBINED TAX RATE +

NET PROFIT (3,3) 0.7 (2.6) A, NET PROFIT 2,6

% NET SALES (3,0)% (0,6)% -240 bps

GROUP NET PROFIT (3,6) (1,1) (2,6) n.a.

% NET SALES (3,3)% (0,9)% -240 bps
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Net Financial Position

€M 012026 Q12025 VAR
OPENING NFP 68,8 57,0 (1,8)
IFRS 16 EFFECT 16,6 10,2 6,4
OPENING NFP - Net of IFRS 16 52,2 46,8 (5.,4)
OPERATING CASH FLOW 0,8 6,3 (5,5)
CAPEX (2,8) (1,9) (0,9)
TAXES (1,0) (0,9) (0,1)
OPERATING FCF (3,0) 3,6 (6,6)
% SALES  -0,7% 0,8%

BUY BACK 0,0 (0,1 0,1
M&A 1,2 0,0 1,2
DIVIDEND & FINANCIAL ITEMS (1,9 (1,9) (0,0)
OTHER NRI (1,6) (1,8) 0,2
CLOSING NFP - Net of IFRS 16 57,6 46,9 (10,7)
LEVERAGE - (NFP/EBITDA adj) 2,1 1,5
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A 5Mu0 Opening Balance delta driven by strategic project carried on
LY (Steel, Motor plant, China, Share Buyback)

A Operating FCF negative due to lower EBITDA and CAPEX
increase (0,9M 0 )n support of cost competitiveness projects
and cooking transformation path

A NWC seasonality weak driven by inventory and strategic raw
material incoming, expected to normalize in H2 ‘26

A 1,2M£ positive M&A Impact:
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